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Group-A
(Multiple Choice Type Question) 1x 15=15
1. Choose the correct alternative from the following :

(i) Selectthe one that is not studied in Psychology of Advertisement.

a) Consumer's Thought b) Consumer's Behaviour
¢) Consumer's Emotion d) Consumer's Character
(ii) Indicate the purpose that be served by storytelling.
a) Coordlqanng performance with other - b) Develop sensory abilities
thematic areas
i i i i ation, d . . .
c} Expressing orally using simple inton ) Improve basic understanding of the subject
vowels, consonants, syllabus and slurred
voices mater

(iii) Predict the primary driver of consumer behavior that encompasses both basic needs
and higher level desires.

a) Perception b) Motivation
c) Social influence d) Attitude
(iv) Identify the various forms of advertisement.
a) Print b) Outdoor
c) Broadcast d) All of these
(v) Explain that technology is defined as a combination of equipment,
techniques and processes needed to convert the data to output.
a) advertisement b) knowledge
c) informations d) none

(vi) Review that as the volume of advertising is getting more and more expanded it is
becoming difficult to make advertising messages heard by the target prospects. This

will affect the of advertising.
a) Social values b) preference
c) efffectiveness d) criticism
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(vii) When faced with the complaint that utilitarianism is a doctrine worthy of swine, Mill

responds that pleasures differin

a) purity b) quality
c) species d) weight ‘ »

(viii) Estimate what has an important role in the personlaity building of a
child.

b) Foreign language
¢) Academic language d) Standard language
(ix) The belief sketch that children's behavior can be modified by reinforcers and punishers
is based on the idea that development is primarily influenced by
a) Heredity only b) Both heredity and environment
¢) Environment only d) Neither heredity nor environment
(x) Discover a aspect of emotional intelligence (El) as per Goleman's model, involves
understanding one's emotions & managing them effectively.

a) Mother tongue

a) Intrapersonal intelligence b) Interpersonal intelligence

c) Logical Intelligence d) Musical Intelligence
(xi) Identify a goal for positive change.

a) Vague and flexible b) Unrealistically ambitions

c) Specific, measurable and achieveable d) Only shared with others for accountability
(xii) Identify the odd item.

a) Look for opportunity b) Stop making excuses

c) Don't play with victim d) Learn from the Dreaming
(xiii) Report the curious paradox is that when | accept myself just as | am,

a) then I can change b) then only | can't change

c) then I can think d) then I can feel RUEY
(xiv) Explain that everyone has common in their life to others is . _\)(o‘\.’\ﬂe\%\%,&z%

a) weaknesses b) position \’tb\e,\):;%@h:\@'\ﬁ

c) respect d) love ‘,3\0\‘%@\\\\@%%\\%*
(xv) Choose one is an odd item %Q{a@g\ \\\?:"\

%\ D\
a) Self-confidence b) Self resect 3 \{\Q\{‘%\
c) Self-esteem d) Self-serving bias
Group-B
(Short Answer Type Questions) 3x5=15
2. Discuss perception and attention. (3)
3. Apply the dynamics of motivation in advertisement. (3)
4. Compare Attitude with a Brand Product. (3)
5. Prepare Cognitive dissonace in Advertisement. (3)
6. Analyze Indian and Western Psychology. (3)
OR
Analyze consumer behavior. (3)
Group-C
(Long Answer Type Questions) 5x6=30

7. Describe advertisement psychology with examples. (5)
8. Compare Cognitive and advertisement with examples. (5)
9. Apply the dynamics of motivation in advertisement with examples. (5)
10. Criticize Social Advertisement with examples. (5)
11. Choose the best approache to motivation of Advertisement with examples. (5)
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12. Plan an Advertisement of your choice with examples. (5)

OR
Develop an Advertisement on Cultural issues with examples. (5)
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