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[The figure in the margin indicates full marks. Candidates are required to give their answers in their own

words as far as practicable.]

Group-A

(Multiple Choice Type Question) 1x15=15

1. Choose the correct alternative from the following :

(i) Identify the one which is not an element of communication.

a) Sender b) Receiver
c) Noise d) Feedback
(i) Name the process of encoding in communication
a) Decoding the message b) Understanding the message
c) Transmitting the message d) Formulating the message

(iii) Recall the communication model which consists of sender, encoding, channel, decoding,
receiver, and feedback.

a) Transactional model b) Linear model

c) Interactive model d) Complex model
(iv) Recall which of the following is NOT a channel of communication.

a) Verbal b) Non-verbal

c) Written d) Internal

(v) Recall which type of communication is characterized by the exchange of information using
spoken or written words.
a) Verbal communication b) Non-verbal communication

c) Visual communication d) Formal communication
(vi) Recall which communication model considers communication as an ongoing, dynamic

process influenced by feedback.

a) Linear model b) Interactive model
c) Transactional model d) Complex model
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call the process of decoding in communication called
3) Understanding the message b) Formulating the message
(viii) ::c)j Tra-nsmltﬁng the message d) Encoding the message
) entify which communication model views communication as a two-way interaction
etween sender and receiver.
a) Linear model b) Interactive model
(ix) ‘;é Tfapsactlonal model d) Complex model
entify which method helps in overcoming physical barriers in communication.

a) Using appropriate body language b) Emphasizing hierarchy

¢) Avoiding eye contact d) Speaking softly
(x) Predict how can physical barriers in communication be minimized.
a) Using technological aids b) Speaking loudly
¢) Avoiding gestures d) Ignoring interruptions

(xi) Identify which approach helps in overcoming semantic barriers.

a) Using technical jargon b) Encouraging diverse perspectives

. ©) Simplifying the message d) Avoiding feedback
(xii) Predict what method assists in mitigating language barriers.
a) Encouraging diversity training b) Using ambiguous language

c) Prqmoﬁng monolingualism d) Providing translation services
(xiii) Identify which tactic is not helpful in overcoming socio-cultural barriers.

a) Understanding cultural norms b) Encouraging open-mindedness
. c) Promoting conformity d) Building rapport
(xiv) Choose how can social media affect group communication.
b) By promoting transparency and collaboration

a) By limiting access to information
d) By increasing face-to-face interactions

c) By discouraging participation
(xv) Show how can social media impact the decision-making process in groups.
b) By isolating group members

a) By speeding up the process
d) By facilitating real-time feedback and

c)
By reduci i i ini
y ucing the influence of outside opinions discussion
Group-B
(Short Answer Type Questions) 3 x5=15
2. Describe the elements of communication. (3)
3. Explain the concept of receiver in communication. (3)
4. Describe the meaningof message in communication. (3)
5. Define medium in communication. (3)
6. Explain the objective of motivating. (3)
OR
Explain the objective of persuading. (3)
Group-C
(Long Answer Type Questions) 5 x 6=30
7. State the elements of communication and their roles in the communication process. (5)
8. Define communication model and its components. (5)
9. Examine the elements of communication and their significance in effective communication.  (5)
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10. Descri
ribe the vari
. arious cha commun
. lai nnels of ion 5
]]- a : rol [ f - iC.at'lO and their suitability in different contex
12 Exp ain the chara teristi f o munication process and its Slg:‘lﬁ e, txalttsll e (5)
kin the com : | ificance with e P
_ | Cteristics of business communication and explain irim e (
. ) | their i portance. (5)
F i n “. h exa”'p es abOUt IIOW do effective communi )
ff m ication channels im
pact organizan’onal (5)
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