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Group-A
(Multiple Choice Type Question)
1. Choose the correct alternative from the following :

1x15=15

(i) Describe which of the following factors play a significant role in influencing rural
consumer behavior.
a) Urban lifestyle trends b) Traditional customs and beliefs
c) International fashion trends d) Celebrity endorsements

(ii) State the importance of identifying rural consumer preferences in marketing.

a) To promote urban-centric products b) To ignore market segmentation

c) To tailor products and services to meet d)_ . ;

. To increase production costs

their needs

(iii) 1dentify the role that cultural factors play in rural marketing.

a) Minimal impact b) No relevance

c) Significant influence d) Negative influence
(iv) Identify the significance of pricing strategies in rural marketing.

a) No relevance b) To maximize profits

¢) To ensure affordability d) To discourage purchasing
(v) Identify the external elements that impact consumer decision-making.
b) Environmental factors

d) Financial status
ence an individual's

a) Emotions
c) Personal preferences
(vi) Identify the term used to describe the groups of people that influ
purchasing decisions. |
a) Social circles b) Economic circles
¢) Cultural circles d) Reference groups
(vii) Identify the environmental factor that refers to changes in technology that impact

consumer choices.

a) Economic factors
¢) Technological factors

b) Cultural factors
d) Social factors
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(viii) Choose, what tool is commonly used to analyze consumer behavior patterns and trends
by tracking their online activities.
a) SWOT analysis b) Regression analysis
c) Content dnalysis d) Web analytics

(ix} Choose, in market segmentation, which technique involves dividing the market based
on demographic factors such as age, gender, income, etc.

a) Psychographic segmentation b) Behavioral segmentation
c) Geographic segmentation d) Demographic segmentation

(x) Choose which method in market research involves gathering information directly from
individuals or groups.
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a) Secondary research b) Tertiary research Brainware University

¢) Primary research d) Meta-analysis 1 Kolkata .70012€
(xi) Evaluate, what is the primary advantage of using intermediaries in distribuﬁon.B“aﬁa .

a) Increased costs b) Better control over distribution channels

c) Faster delivery to end consumers d) Increased market coverage
(xii) Explain which of the following is a potential solution to improve rural logistics.

a) Increasing bureaucratic regulations b) Decreasing investment in transportation

¢) Implementing technology-driven solutions  d) Ignoring local community needs
(xiii) Select the first step in the communication process.

a) Encoding b) Decoding
¢) Feedback d) Channel selection

(xiv) Select which of the following mediums is commonly used for rural advertising due to its
widespread reach and accessibility.

a) Social media b) Television

¢) Wall painting advertising d) Outdoor hoardings
(xv) Choose which of the following is NOT a function of agricultural marketing.

a) Transportation b) Storage

¢) Production d) Grading and standardization

Group-B
(Short Answer Type Questions) 3x5=15

2. Define how does community influence rural marketing strategies (3)

3. Describe the role of product packaging in influencing rural consumers' purchasing choices.  (3)
4. llilustrate the way in which product decisions in rural marketing can be tailored to meet local (3)
demands.

5. Summarize the unique points of difference between rural and urban advertising. (3)
6. lllustrate the factors that are considered in product design decisions. (3)
OR
Analyze the role of awareness in integrated marketing communication {IMC). (3)
Group-C
{Long Answer Type Questions) 5 x 6=30
7. Explain the reasons for innovation adoption in the rural markets. (5)
8. Examine the factors contributing to the successful adoption and implementation of (5)
innovations in rural markets.
9. lllustrate the main differences between direct and indirect distribution channels for (5)

product distribution.

10. lilustrate the role that value perception plays in determining an effective pricing strategy,  (5)
and how can product designers leverage it.

11. Compare the ways in which agricultural marketing differ from marketing in other (5)
industries.
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12. Evaluate h
ow d ing fi i

airenltumt bus?:essrsrleirkenng ﬁnanc_e contribute to the growth and sustainability of (5)

commercialization. , particularly in the context of corporate agriculture and

Summarize th or

J ewa ing fi
S areaths Comp\égziarketmg ﬁnancg, corporate agriculture, and ICT channels intersect to {5)
global challenges » hvene:.ss and resilience of agricultural value chains in the face of
uch as climate change and market volatility.
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