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Group-A
 (Mul�ple Choice Type Ques�on) 1 x 15=15

1.     Choose the correct alterna�ve from the following :

(i) Corporate reputa�on is _____________
a) Not an image building exercise b) Only about crisis management
c) All about retaining best talent d) Equal to social responsibility

(ii) With ________________, the exis�ng industry compe�tors face turbulence and
unpredictability.
a) Regula�on b) Deregula�on
c) Press agentry d) Public informa�on

(iii) ____________ is all kinds of impressions that a community makes about any corpora�on.
a) Corporate iden�ty b) Corporate brand
c) Corporate image d) Corporate personality

(iv) ______ is published by brokerage firm.
a) Daily newspapers b) Market newsle�ers
c) Trade magazines d) Financial adver�sements

(v) Sponsoring educa�onal and literacy programs, staging open houses and conduc�ng plant
tours improve
a)     financial rela�ons b)   community rela�ons
c)    government rela�ons d) media rela�ons

(vi) The profile and values communicated by an organisa�on is called
a) Corporate Iden�ty b) Corporate Image
c) Corporate Goals d) Corporate Reputa�on

(vii) ______________ is the newswire of the digital revolu�on?
a) Newsle�er b) Press release
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c) Blogging d) Corporate magazines
(viii) Central agency of Government of India for dissemina�on of informa�on of its policies,

programmes and ac�vi�es is?
a) Publica�on Division b) Directorate of Adver�sing and Publicity
c) Press Informa�on Bureau d) Films Division

(ix) In a SWOT scan, which of the following is an external factor?
a) Threats b) Strengths
c) Weaknesses d) None of the above

(x) Accuracy is not important in?
a) Press Agent Model b) Public Informa�on Model
c) Symmetrical Model d) Asymmetrical Model

(xi) PR has become an essen�al part of ____________ communica�ons.
a) Marke�ng b) Human Resources
c) Finance d) None of these

(xii) An all-encompassing term that covers any statement that hurts someone’s reputa�on?
a) Appropria�on b) Defama�on
c) Piracy d) Intrusion

(xiii) ________ cons�tutes one of the most important publics in corporate communica�on.
a) Media b)   Internet
c) Journals d) magazines

(xiv) __________ is a form of broadcas�ng produc�on that incorporate streaming video and
audio on the internet to deliver a live press conference or event?
a) Webcas�ng b) Electronic media kit
c) RSS d) Satellite media tours

(xv) Corpora�ons o�en use _______ to promote their products or services, using well-known
performer or other “name” figure as a spokesperson.
a) Press conference b) Web conferencing
c) Satellite media tours d) Blogging

Group-B
 (Short Answer Type Ques�ons) 3 x 5=15

Answer the following ques�ons:

2. List down three guidelines for good media rela�ons. (3) 
3. State the elements of a programme plan or campaign. (3) 
4. When should a press conference be organized? Discuss. (3) 
5. Dis�nguish between the internal and external factors of SWOT analysis (3) 
6. Prepare a list of items required in a press kit during an official launch of a perfume . (3) 
7. How would you solve a crisis where a university catches fire and two students have sustained

severe injuries. 
(3) 

8. How can digital marke�ng tac�cs be integrated into a campaign plan to reach a wider
audience? 

(3) 

9. Analyse some common corporate values that companies might have? (3) 
10. Evaluate the challenges faced by mul�na�onal corpora�ons in implemen�ng consistent

corporate governance prac�ces across different countries and cultures. 
(3) 

OR
 How can a company ensure that its corporate design remains relevant and effec�ve in a

rapidly changing business environment? 
(3) 

OR
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 Describe the different types of corporate communica�on channels and give examples of when
each might be used. 

(3) 

OR
 Evaluate the effec�veness of a company's current corporate communica�on strategy and

make recommenda�ons for improvement. 
(3) 

Group-C
 (Long Answer Type Ques�ons) 5 x 6=30

Answer the following ques�ons:

11. Trace the evolu�on of Public Rela�ons (5) 
12. How might a business use public rela�ons to manage rela�onships and communica�on? (5) 
13. What are the key tools and techniques used in Public Rela�ons? (5) 
14. Point out ways organiza�ons use external communica�on to build rela�onships with

stakeholders?
(5) 

15. How can effec�ve communica�on help to prevent or mi�gate a crisis, and what are some
strategies for communica�ng effec�vely in high-stress situa�ons?

(5) 

16. Design a public rela�ons strategy for the launch of a new product. (5) 
OR

 Create a plan for implemen�ng corporate communica�on tools in an organiza�on, taking into
account the different stages of the implementa�on process.

(5) 

****************************************
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